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About Me

Hello, I'm Mary Shaw, a User Experience Designer based
in Norwalk, CT, USA.

| began working on digital experiences as a project manager
in the 1990's. For over 18 years I've worked with many well-
known brands, agencies and companies in the New York City
area. In 2006 | decided to focus my energy and passion as an
independent UX consultant.

As a user experience designer, | help creative and technology
teams succeed by providing a voice for the user and
designing with intent.

Digital projects are often complex and sometimes difficult. A
clear vision, strong communication, and results-focused teams
are the keys to launching successful products. UX design
helps to bring all those elements together, leading to better,
more effective design solutions.

Thanks for reviewing my portfolio.
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Work Style

My work style is a hands-on, user-centered, Lean UX approach. This includes a combination of
collaborative thinking, research, design, communication and execution. The goal is to effectively
create and communicate an appropriate design solution that meets both business and user needs.

VALIDATE

The work | do must fit within the triple constraints of time, cost and scope and be of the highest
quality possible. To achieve this, | work closely with business owners, creative and technical teams
to clearly define project goals, objectives and measurable results.

JdA 101089

Since every project is different, | adapt my workflow and design process as needed, while
maintaining an overall user-centered, Lean UX framework.

Diagram of the iterative design
and critique process. Warfel,
Todd Zaki. 2009. Prototyping:
A Practitioner’s Guide. New
York: Rosenfeld Media.

Low-fi tools like the "sketch board" above were used recently to help senior executives at a
Fortune 500 company prioritize their site requirements for an upcoming redesign.

Using simple sticky notes and user research including Google Analytics, Quantcast,
personas based on demographic data, a competitive analysis and card sort, we collaborated
closely to identify the best strategy and content for the new site.
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Case Study #1

Large Corporate Responsive Design

A large, publicly-traded pharmaceutical research company needed to reorganize their site content
so it would be less overwhelming and engage a growing mobile user base. The company's New
York agency team brought me in to help finalize the site map and create a set of desktop and
mobile wireframes.

Site Map A
Main Navigation Header: 0.1 Seloct Language 02 Search 0.3 Login
Home
04 Investigators 0.5 Participato In A Trial 0.5 Press & Naws 0.7 Investors 0.8 Careers
20 0
Soluso Our Customers o Wity
D E P i
— — Emerging Unique T e
Pharmi erspective
L—  Bleg
52
Revealng
Possibines
EX3
Trarslorming
Rewndts
iz 1 Note: The hero module on the home page will prominently feature
| s, T % multipie solutions.
3 Bt Medical D < -
] Manulscturers
T ~__ Solutions Made Real =
13 — -Wmu“- ™~ ~ ?
clech -~
L_| Heathcare »
131 >
a7,
L
LEGENO o _____
F Jink 1
3 = external UAL H :'r"‘;‘;’f‘;‘:;';'l H e = requires login
________
Primary Footer: uriity footer:
T 173 n w uz 1" us e
Home Cartact Us Locasions Site Map  Privacy Statement Terms of Use Cookie Statement  Animal Welfare  Supplier Code of Canduct
1 114
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Case Study #1

Large Corporate Responsive Design

Once the site map was approved, we began the process of sketching home page options.
While we created lots of sketches internally, we narrowed down our top choices to present to

the client.

Home Page 1: Stacked scroll w/persistent header

— Sketching helps teams come
up with many design solutions
quickly. A "Pen Before Pixel"
approach helps design teams
stay focused on solving design
problems.

Home Page 5: Thought Leadership Spotlight - Proof points Home Page 8: "0ff The Reservation”

could be used in the hero | intentionally changed navigation Iabels on this one and added a “Top Search”
function.

Home Page 4: Drug Development Solutions feature
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Case Study #1

Large Corporate Responsive Design

Wireframes depicting the final design solution were created for both desktop and mobile.

Template 1: 0.0 - Home Page —— 0.0 Home Page - Top
— Page Notes . .
=Y eawyioco A == R—— The mobile wireframes

*Hamburger” style mobile navigation

— i 4 o L T — referenced the desktop

Imvestgators | P

ot In ATrinl | Prass & Nows | Invesiors | Carsers

2 =
COMPANY LOGO oC—> B B .o
. version and identified
(3] The detaut view is *Solutial nee T 310PM T 2% m)
sappart curreat maske e p current mark . .
E oo monk| s associated breakpoints
i
The user *fipa"thraugh each image by — = The user *figs"thy
T e o e == CcoMPANY Q@ e Laar i
£ > image drves the user o a piece of the userto a ph : . . . .
content,
. . within a responsive design.
4 Survey moduo is dynamically updated s:::; = ”b»?fx’»::;::”x‘rmcdz.c.m
prieiro i saibes Yo Pt | e Gynamicaty sarvod blog pors and the
used for other pu —— top forum question.
aarmings annal : — : < >
infermaica ﬂ 87 ot that e survey moouss, “Your
» of View" an fhe daskiop ite i
5 Taboed multimedia module features Jly left off of the mobia
videa, dynamicaly served blog pasts ‘ experience.
and farum togics
Your Point Of View 4] Unique Perspectives | Latest Thinking Scientific Forum 6 B Unique Perspecitves @
pomeng Evenes. Company = Acten
Scelenisque malesuaca, est ’ — o -
erat vehicula erat, non pulvinar =
erat nunc vel dul.
Choice 1 \
“‘
Choice 2 / B kcmand
Ghoice 3 L gk 1 > St
Unique Regulatory
Considerations for Small
" Biopharmas
View Results John Doe
Viewall> | November 21, 2013
Oncotogy and the Shift
Upcoming Events Company In Action o a Centralized Lab
- Approach
- — —— — Robert Smith

American Society of Clinical Pharmacology
& Therapeuteutics (ASCPT)
18-22 March 2014

Demo Headline 1: Duis auctor, quam eu scelerisque November 20, 2013

malesuads, est erat vehicula era Unique Regulatory

Considerations for Small
American Saciety of Clinical [ Bmph;ro:as
Pharmacology & Demo Headline 2: Duis auctor, quam eu scelerisque NWJ :em 21,2013

Therapauteutics (ASCPT)

malesuada, est erat vehicula era
v N 18-22 March 2014

Chemical & Pharmaceutical
Structural Analysis
16-19 April 2014

Scientific Forum
Demo Headiine 3: Duis auctor, quam eu scelerisque
malesuada, est erat vehicula era How should we go about uls quam eu
scelerisque malesuada, est erat
vehicula erat, non pulvinar erat nunc
dul?
In Subcatagory Name > Main Category
soroll = = = fsked B O

View all > View all >

What Is the long term value of consectetur
adipiscing?

In Subcategory Name > Main Category
Asked 8 months ago by LMG

How should we go about uis quam eu
scelerisque malesuada, est erat

vehicula erat, non pulvinar erat nunc
dul?

In Subcategory Name > Main Catagory
Asked 8 months ago by LMG

View all >

Continues on next wireframe page

act Us

Home  SteMwp  PrivacySistemenl  TermsofUse  Cookle Statement Aol Weare  Suppler Code of Condct 2014 Company inc. Al 1igrs ressrved.
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Case Study #2
Brand Mobile Site

A popular coffee brand was promoting its products in grocery stores and needed a mobile site
to help drive their consumer sampling program. We created a "coffee selector" to help
consumers choose their favorite flavor and sign up for a free sample in-store.

A user flow document
outlining the larger
consumer experience
helped the business
owners map out the
marketing campaign.

3 points of entry:

A matrix helped the design
and tech teams map out
overall content and
functionality.
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Case Study #2
Brand Mobile Site

Mobile wireframes were then created depicting each screen of the experience.

0.0 Mobile Landing Page

togs” | COMPANY %
e —

NOTES
1. User taps "hamburger" icon to launch coffee selector.

2. User can also launch coffee selector by tapping on
"Discovery" call to action text.

3. Sample gift CTA is persistent across the bottom of the
interface.

0.1 Coffee Selector Module - static

COMPANY

ioes
e COFFEE SELECTOR

Search by keyword of item

o Choose Your Format

“<wen Ao
A5 READIY BREW
Choose Your Roast

["oanr | [ weoon | [ canx | [rusvoneo

qit awaits here

NOTES

1. User is presented with coffee selector module.

0.1 Coffee Selector Module - selected

| company

COFFEE SELECTOR

Search by keyword or item

" Chaose Your Format

V]

was
READY BREW

e Choose Your Roast

2% | [omc] [roommes
0——

Your sampling
gift awaits here

NOTES
1. User selects coffee format.
2. User selects roast.

3. The selected roast's "quality statement” is presented upon
selection (each roast has a different description).

4. User clicks next to view results.



Case Study #3

Co-Branded Movie Promotion

A well-known candy brand teamed up with a summer blockbuster movie release to promote
its products. Working with the agency team, we created a "scavenger hunt" experience that
enticed consumers to return to a co-branded website using interesting gameplay that

traversed three off-site platforms - Facebook, Google Maps and YouTube.

1.0 Site HQ - brand.com/moviename

Contact Us | Newsletters ( > ( search>

Promotional slogan.

Log In

[ rome [ wharsnew | ABOUT | Funacames [ RecipesaiDEAs

CHARACTERS RACING

SHOP Q

‘ Logo ‘

42.600 truckers

have completad
ile mizsfone: 0

Truckers Unlon
Collective Content

Movie Trailer

Explore Characters

O Introduction Headline

Lorem ipsum dolor sit amet consectateur nonummy lorenzino. Ready to start your mission?
Interdum volgus videt, est ubi peccat. Si veteres ita miratur
laudatque poetas, ut nihil anteferat, nihil illis comparet, errat. Si Q
quaedam nimis antique, si peraque dure dicere credit eos.
!
Si veteres ita miratur laudatque poetas, ut nihil anteferat, nihil Go.
illis comparet, errat. Si quaedam nimis antique.

Iready have a code?

FOLD AREA (150 px)

Wireframe is drawn to scale at
960x600 pixels to fit in a standard
1024x768 window.

Current brand.com nav bar is persistent.
User will land on this page from a hero
button on the mms.com home page or
the "What's New" section similar to the
current Easter promotion.

Tech Note: Entire Experience

including top level nav will be in
Flash.

Truckers Union collective content to
be revealed when enough users
have completed missions.

Animation of Red and Yellow in the
Trucking Center office.

Movie Trailer is set at 16:9 aspect ratio.

Introductory animation explains the
upcoming experience.

Call To Action entices user to start the
mission.

Link for returning users to enter codes.

Area for user to explore movie
characters.
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Case Study #3

Co-Branded Movie Promotion

Users conducted a "mission" using an online version of futuristic technology featured in the
film. The user's goal was to find three codes, each of which would unlock different pieces of
additional content targeted at super-fans of the movie and encourage them to return to the

site at a later time for a contest promotion.

2.0 Truck Cab Interior - First Time User

Contact Us | Newsletters )

search >

Promotional slogan.

Log In

[ Home [ wharsnew | ABOUT | FUN&GAMES [ RECIPES&IDEAS | CHARACTERS RAGING

SHOP

| Start Your Mission |

Mission #1

Lorem ipsum dolor sit amet consectateur
nonummy lorenzino. Interdum volgus videt,
est ubi peccat. Si veteres ita miratur
laudatque poetas. ut nihil antaferat. nihil illis
comparet, enat

Lorem ipsum dolor sit amet consectateur
nonummy korenzino. Interdum voigus videt,
et ubi peccat. Si veteres ita miratur
laudatque postas, ut nihd anteferat, ndhd illis
comparet, erat. Si quaedam nimis antique,
sl peraque dure dicere credit eos.

®° © ©_

o Account | Mission \”7”7777\9

} Logo ‘

Exterior Windshield View °

FOLD AREA (150 px)

This page represents the starting
point of the scavenger hunt.

Digital Decoder - this interface is the
main hub for all gameplay with the
following features:

Tabs for Account, Mission, and
access to Unlocked content.

Unlocked content will be represented
by a suitable icon. Each icon will be
greyed out until the associated mission
is completed. User must be logged in
to access unlocked content.

Messaging Screen for all game
communications.

Mission number buttons

Red and Yellow help animation - final
location of this button is subject to
change in design.

Exterior Windshield View will be
video of a moving road.

Note: Team to determine location of
Return to HQ button to return user to
brand.com/moviename
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Thank you

Contact details

For more information please contact me. Copies of the documents
shown in this portfolio and additional work examples are available by
request.

linkedin.com/in/maryshaw
www.maryshaw.net
Twitter: @maryshaw
Phone: +1 203 247 4043
maryshaw@mac.com
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